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OVE RVIEW
Bonano And o term used in the islonds fo descri\e

o storm fhot is strong enough to knock the

\ononos from lhe trees,

is more fhan jusl
on appropriate

tiile for Outrerb

lolesi record 
- 

il is

the dltiiude thot aill encompc,ss

lflcAb entire marketing effort for fhis project.

Aith o full-scole Butrett concerf tour scheduled to

kick-otr in earlg summec ihe morketing teom ot
MCA4(tlashtitle intends fo utilize the June 4 releose

date of BANANA WIND as o spring-\oard for

acfion. f.xtensioe adoerfising ond oaoreness

compaigns aill 6e torgetedfor each four markef, and

could include olternafioe promofions ot zoos ond on

cruise ships.

Butrettb high-oisi\ilitg in athot is troditionallg o sold-

our concer{ tour; aill prooide lhe ulfimafe sales

opporfunifg, ds consumer excitemenf for
BANANA WIN D aill 6e ot its peak.

Aith 7U/o of Bufferb soles occurcinq aithin rhe

first 60 dags ofler releose dote, it is oboious

thar the logal Butrett fon need onlg 6e informed

of nea product fo aanl to purchase ir. As o result,

adoonce listening promotions ond odoonce

e,rooreness umpigns aill 6e implernentd yiu fo street

dofe.

Buffett is o nafurul ahen it comes fo singing the laid-

6ack runes of summer, and consumers hooe

responded 69 stocking rheir music li\rories aith

their faoorife Buffett producr. Buffett's losi releose,

BAROMETER SOUP has 6een certified gold 69 rhe

RIAA, and FRU tT(AKEs hoe 6een certified plarinum.

Butren's dou\le phtinum 5ONC5 YOU KNOW BY

HEART continues to 6e one of lflCAb top-selling

cotalog pieces. Butren's 6ox se(, BOAT5, BEACHE5,

BARS & BALLAD5, is one offhe top-selling 6ox sets of
all time.

REtEASE INFORMATTON
sTR[tr DATI, JAil[ q, t996

cATfrLOG #, trtcAC/O - I I qS t
saGGESr[O LtSr, $t6.98 CO/$t0.98 CS

couNT, s% otscoaNT rHRoaGH JaNE t0, t9



'ELECTION'f,!'
SIDE ONE

1. O(lLY flME AILL ftLL .. (Lyrics by Jimmy Buffett; Music by Buffett, Kunkel, Guth, P. Mayer,J. Mayer)

). JAlllAlCA MIB{AICA , (Lyrics byJimmy Buffett; Music by Buffett, Kunkel, Guth, P. Mayer,J. Mayer)

). gCHOOI BOY HEARf .' (Lyrics and music byJimmy Buffett and Matt Betton)

4. BAfVA(VA AIIID (lfiSfRUlilE(YfAL) t (Buffett, Kunkel, Guth, P. Mayer,J. Mayer)

5. IIOLIOAY :::,:, (Lyrics and Music by Buffett, Ralph MacDonald, Bill Eaton,William Salter)

6. AOA ROAER7.'S SOClEff BAI(O (Lyrics byJimmy Buffett; Music by Buffett and Amy Lee)

SIDE TWO

1. O0ERKILL (Lyrics by Jimmy Buffetu Music by Buffett, Kunkel, Guth, P. Mayer,J. Mayer)

). OESAe fiOfiA'S BUlLOll(G A R0CKEf SHIP (Lyrics by Jimmy Buffett; Music by Buffett, Kunkel, Guth,

P. Mayer, J. Mayer)

3. lilEl{TAL f/O,9S (Lyrics by Jimmy Buffett; Music by Buffett, Kunkel, Guth, P. Mayer,J. Mayer)

4. CALTURAL lt(flOEL : (Lyrics by Jimmy Buffett; Music by Buffett, Kunkel, Guth, P. Mayer,J. Mayer)

,. HAPPILY EOER AFTER (4YOA ANO fHEfi) (Lyrics by Jimmy Buffett; Music by Buffett and Dave Loggins)

6. FALSE ECHOES (HAOAtIA l92l) ',. (Lyrics and Music byJimmy Buffett)

PRODUCED BY RU'5ELt KUNKET
#*
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WARTI5T
INFORMATION

Magaritaville Records
66 Music Square West, #303
Nashville, TN 37203

Manager:

Howard Kaufman

H.K. Management
8900 Wilshire Blvd, Suite 300

Beverly Hills, CA 9021 I

Bool<ing Agent
Steve Smith

Howard Rose Agency
2029 Century Park East #450
Los Angeles, CA 90067

Pu blicity
Laurie Gorman
H.K. Management
8900 Wilshire Blvd., Suite 300

Beverly Hills, CA 9021 I
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,IMMY BUFFETT
BAROITIETER SOUP

PERCENTA6E OF 5ALE5 BY C,EOGRAPHIC RE6IONS

West North Central
5.7 t%

East North Central
18.94%

Pacific
I 1.67"1

Mountain
6.02%

South Central
t3.3 t%

Northeast
7.50%

Middle Atlantic
to.o2%

South Atlantic
26.44%

,t1-
')

.Pacific Region includes Hawaii and Alaska

€F

TOP 25 SOUNDSCAN MARKET5 BA'ED
ON BAROMETER 5OU P

Per Soundscan

L

2.

3.

4.

5.

6.

7.

8.

9.

t0

ll
t2

t3

New York, NY

Chicago, lL

Boston, MA

Los Angeles, CA

Philadelphia, PA

Tampa-St. Petersburg. FL

Atlanta, GA

Washington, DC

Orlando-Daytona Beach-M lrn

Miami, FL

Detroit, M I

Denver, CO

Houston, TX

14. SF-Okland-San Jose

15. Cleveland, OH

16. Minneapolis-St. Paul, MN

17. Dallas-Ft. Worth

18. Baltimore, MN

19. lndianapolis, lN

20. Phoenix, AZ

2 l. WstPlmBch-FrtPerc-VeroBch

22. Portland, OR

23. San Diego, CA

24. Columbus, OH

25. Raleigh-Durham, NC



TOP 25 SOUNDSCAN MARKET' BASED ON
5AtE5 FROM BAROMETER SOUP

l. Portland-PolandSpring, ME

2. Knoxville, TN

3. Raleigh-Durham, NC

4. Tampa-St. Petersburg, FL

5. Columbia, SC

6. Orlndo-Daytona Bch-Mlbrne

7. lndianapolis, lN

8. Boston, MA

9. Mobile-Pensacola,AL-FL

10. Richmond.VA

I l. Ft. Meyers-Naples, FL

I 2. WstPlmBch-FrtPerc-VeroBch

13. Denver, CO

BAROITIITIR SOAP

fRatTcAt(ts

,S O ITI€U H€ RI O O T R C HINA

HAOAIVA DAYDREAITIIN'

SON Of A SON Of A SAILOR

LIOINC Af{D DYII{G IN
3/q rtMt

N bHITI SPORT COAT AND
N PIfiI( CRASTACTAN

A.(.A

CHANGIS IIY ATTITADIS/
cqnfiGts ttY Lqflraots

OOLCANO

COCONUT TILTGRAPH

so/vGs Yoa t(flou BY HTART

fLO RID AYS

Lexington, KY

Jacksonville, FL

Madison, Wl

Springfield, MO

Sprngfld-Decatr-Chmpgn, I L

Evansville, lN

B rl n gtn - Pl atts b rgh, VT- NY

Cleveland, OH

Columbus, OH

Toledo, OH

Davnprt- Rcl<ls I nd-Mol i n, I L

Atlanta, GA

BUFFETT CATATOG TITTE'

t4

t5

t6

t7

t8

t9

20

2t

22

23

24

25

MCAD/ t 1247
MCAC/ I1247
MCAD/ r r 043
MCAC/ I t043
MCAD/3 r t68
MCAC/ I 48 r

MCAD/3 t093
MCAC/ I 586
MCAD/3 r09 t

MCAC/ I 587
MCAD/3 t059
MCAC/ I 588
MCAD/3 t090
MCAC/ r 589
MCAD/ t590
MCAC/ r 590
MCAD/3 r070
MCAC/ r 652
MCAD/ I 657
MCAC/ I 657
MCAD/3 t092
MCAC/ I 664
MCAD/s633
MCAC/s633
MCAD/5730
MCAC/5730
M CAD2/6005
M CAC2/6005

O[[ TO OII THI LIZARD

CHAIYGIS IN LATITAD[/
HBOAIYA DAYDRIAIYIIY'

sory of A sory of A sAtLoR/
COCONAT TILIGRAPH

A- t -A/00LcANO
LIOING ANO OYING IN 3/4

TIM€|A AHITT SPORT COAT
& A P(fi(( CRASTACIAN

fTIDIIYG fRTIVZY

BOATS, BTACHIS, BfrRS &

BALLADS (BOX StT)
BIfOR€ THI BTALH

LHAIYGTS IN LATITADTS
(aLTUV ATt trt A STt R O tS C )

Ofl[ PNRTICALAR HARBOR

RIDDLES IIV THT SAIVD

LAST IIANGO IIV PARIS

HOT AArcR

MCAD/63 r4
MCAC/63 r4
M C AC 2/6908

t4c Aczt 69 t 7

l"lc Ac2l 69 t 9

YlcAc2t6927

MCAD/ 10022
MCAC/ 10022
MCAD4/r06r3
MCAC4/t06t3
MCAD/ I 0823
MCAC/ I 0823
MCAD/ I 095 I

M CAD/3 I 094
MCAC/2506I
M CAD/3 r 095
MCAC/25075
MCAD/3I I57
YCACt25077
MCAD -42093
MCAC-42093
vHS-80332YOU HAO TO I}I THIRI OIDTO, LIoI BY TH€ BAY

SALE' PRO' ECTION'
IIVITIfrL BPRTAD, 4OO,OOO

c A/3 4 0,000 f!' CSl 6 A, 0 0 0



TOUR SUPPORT
Few artists have the summertime concert appeal of Jimmy Buffett, and with the release of Bonono Wind slated for a

June 4, 1996 release, consumer excitement will be at its peak. The MCA marketing team plans to to maximize
awareness of the Banana Wind release through extensive tour marketing which will include co-op advertising and

special promotions surrounding Buffett's concert dates.

C O N f I RIII I D O ATI S, I tYL LAD I,
May 30

June I

June 3

June 5

June 7

June 8

June I I

June l2
June l4
June l5

June l7
June l8
June 20

)une 22

June 23
August 2

August 3

Augu st 6

Augu st 7

August 9

Atlanta, GA
Atlanta, GA
Charlotte, NC
Maryland/DC
Maryland/DC
Pittsburgh, PA

Pittsburgh, PA

Rale igh, N C

Raleigh, NC
Camden, NJ

August l0
August l4
August l6
August l7
August 22
August 24
August 25
August 28
August 30
August 3l

Pine Knob, M I

Alpine, Wl
lndianapolis, lN
lndianapolis, lN
Chicago, lL
Chicago, lL
Cincinnati, OH
Cincinnati, OH
Cleveland, OH
Columbus, OH

Camden, NJ

Virginia Beach, VA
Manassas, VA
Manassas, VA

Jones Beach, NY
Hartford, CT
Great Woods, MA
Great Woods, MA
Great Woods, MA
Great Woods, MA

L-,-ir t I

frt:'.



BANANA WIND ON THE NET
MCA/Nashville will launch a full-scale marketing effort on the internet, offering net surfers the latest tour
information, sound bytes, and a consumer contest.

PUBTICITY
Traditionally, Buffett makes a limited number of press appearances, and plans for this release are no different. All
media opportunities will be evaluated on an individual basis, allowing Buffett to select the appearances that will best
represent the prolect's overall essence.

ADVERTISING
Advertising lor Bonono Wind will target Buffett's diverse audience. From college students to die-hard Parrotheads, this
release will be heralded in an extensive advertising campaign. PLANS THAS tAR, INLLAD|,

€t"
Full-page print ads will be placed in alternative newspapers in each Buffett tour market.

t
Advertising will be placed in college newspapers across the country to coincide with the fall return to campus.

f,r
A half-page ad will run Tuesday,June 4 in USAToday to announce the release of BananaWind.

MERCHANDISING
The marketing team at MCA/Nashville will capitalize on Buffett's mass-appeal in all merchandising efforts. Eye-

catching P.O.P will be available to retailers, and special in-store display contests will be implemented in conjunction
with this release. Other plans include:

f,r
ln-store play copies of Banana Wind will be serviced to 4,000 SoundScan reporting retail stores.

f,r'
Retail fliers, highlighting tour information, will be sent to the SoundScan reporting stores to allow retailers to take

full advantage of Buffett's sold-out tour dates.

€r'
A 3'X l' four-color, two-sided poster featuring a poster-sized image of Buffett on the front and three flat-sized images

on the reverse will be available for display purposes.

RADIO PROMOTION
Based on Buffett's history at radio, the record will be marketed with minimal reliance on this medium. BononoWind

will be serviced to AC,43, and country radio. All promotional opportunities in this area will be fully exploited as they

aflse,

AtTE RNATIVE MARKETI NG
The MCA/Nashville marketing team will market Buffett's Bonona

Wind in a variety of creative ways to raise awareness of the
proiect and the persona. These marketing efforts will center
around Buffett's personal interests and pursuits.

f!'
Copies of Banana Wind will be serviced to cruise ships, complete
with P.O.P. material to encourage ship participation promotions.

f,!'
MCA may sponsor "Save The Manatee" promotions at Zoo's in Buffett
tour markets. Fliers explaining the plight of the manatee will be distributed, along with
information about Bonona Wind.

f!'
A promotion with a major non-music retail outlet is possible, and would feature multi-
media exposure, contest giveaways, and instore play of the new Buffett release.
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O D D BANANA
fttvo THt

COIVT€ST

One ionano in this marketing plqn ie qnlike ang of the others (noT
including peeled 6ononos). coirectlg idenfifg lhe odd \onona and ain o oerg

cool gift from tlCAlNashoille.

MAI.t OR FAX YOUR ENTRY TO:

ODD BANA.NA
ATTN: ,UIl E'HALL

M(A RECORDS
6O MUSI( SQUARE EAST
NASHVILtE, TN }720'

FAX: 61r.88o.7414

A ainner aill 6e eelecfed on June.4 from oll .

correct entries receioed.
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